ROLE CALL

Christian Lahoude, architect and founder of Christian Lahoude
Studio, says "good retail design is when a space makes you feel
something that connects with the brand."
ROLE CALL

There are few sectors of the economy that offer as wide and interesting a range of career
opportunities as fashion. Role Call highlights some of the industry’s most interesting jobs
and the talented people who do them. For more information about fashion industry roles like
this and others, visit BoF Careers.
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BoF: What prompted you to launch Christian Lahoude Studio?
In 2012, while I was director of design for Tiffany & Co., I was approached by Alexander
Wang to help them grow the business internationally. Previously, I worked exclusively on
projects for luxury brands with a long history and storied heritage — Gucci, Chanel,
Tiffany & Co. — so Alexander Wang was appealing because it was a younger,
contemporary brand. Wang wasn’t looking for an in-house designer, but rather someone
to work on contract. It was the perfect time to start Christian Lahoude Studio, which
launched with the Alexander Wang project. The success of this project opened up the
opportunity for me to work with other brands, starting with Jimmy Choo. I love the
challenge of working with many different brands and different identities simultaneously.
BoF: What constitutes good architecture and design? What are the important
things to consider?
Proportion and balance are the most important to me. It is also very important to use
materials and lighting to create a special mood for the brand. The great thing about retail
is that it touches on all scales of architectural design — the spatial sequence, the furniture,
the lighting and the details are all considered and integrated. Good retail design is when a
space makes you feel something that connects with the brand.
BoF: What is the most exciting product or initiative you have worked on?
We are currently working on a project that is a total revamp and major rebranding for a
New York-based brand, who hope to further reach the global market. We are in the
conceptual phase, which for me is the most exciting part about collaborating with a brand.
We also recently designed the interiors of the Aïshti Foundation, a contemporary art
centre and mall in Beirut. Being Lebanese-born, it meant a lot to me. For the fixtures in
the mall, we created a single design element which was iterated into product display for
various product categories, including clothing, shoes, bags, jewellery and cosmetics.
BoF: How is your role changing? What forces are driving this change?
A part of my role is to constantly be aware of the global market. I always keep up with the
retail and fashion worlds. When I was an in-house designer, my role was more defined. As
an independent architect, I need to constantly understand how to create specific and
innovative retail environments for different brands, and part of that is to understand
what a standard, generic retail space is.
BoF: What advice do you have for people who are interested in doing what you do?
What tools should people have?
Be passionate, be curious and be ready. You need to work with the fast pace of retail.
Paying attention to details is very important. Be open and willing to wear different hats.
And don’t forget — enjoy shopping.
This interview has been edited and condensed.
For more information about fashion industry roles like this and others, visit BoF Careers.

